
E-commerce 
fraud in 2021:
Framing the
fight, from tools 
to tactics 
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Quantifying the damage
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Hours lost on 
manual fraud 
review:

63%

Lost revenue: 57%

Customer harm 
(financial, 
identity, etc.):

47%

Damaged brand 
reputation:

41%

Six ways 
businesses 
are fighting 
back
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Credit 
verification 

value: 

45% 39% 30% 30% 27% 15%

Fraud prevention 
management 

service:

Automated 
transaction risk 

management 
service:

Address 
verification 

match: 

Manual 
review: 

3-D 
secure: 
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But there’s more that must be done. 
Our survey frames a picture of fraud 
and responses, but it also shows that 
33% of our respondents couldn’t 
identify what kinds of e-commerce 
fraud they were experiencing and 42% 
weren’t aware of how often they’re 
being impacted in the first place.

When they implement strategies like 
those above, 69% of polled brands, 
retailers and agencies say the outcome 
is a measurable degree effective 
e-commerce fraud prevention. That 
amounts to rescued revenue and 
protected customers.

In 2021, brands, retailers and agencies 
can mitigate e-commerce fraud with 
new and additional expertise. Partner-
ships will help drive that outcome. So 
will this guide. Download the new 
sticky.io and Kount report: ‘How 
brands are fighting e-commerce fraud’ 
and unpack all the findings from our 
Modern Retail survey. 
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Checkout

Three e-commerce fraud 
tactics lead the pack

Chargeback/
friendly fraud: 40%
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Identity theft: 30%

Bot attacks: 24%

In 2021, 
e-commerce fraud 
education is a 
critical next step

The state of 
e-commerce 
fraud
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40%
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“

Fraud

https://lp.sticky.io/fight-fraud

